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Vai notes trwdc khi bat dau

Nhi*ng goéc nhin va nhan dinh trong phan chia sé nay la quan diém riéng clia AKA Digital, dudc dic
két ti¥ kinh nghiém trién khai thuwc té tai Viét Nam va hoc hdi tir cac doi tac, chuyén gia va cac
nguoén quoc teé.

Mang tinh tham
khao

NGi dung khdng dai dién cho
quan diém cla bat ky doi
tac, t6 chirc hay thuong hiéu
cu thé nao.

[]

Dwa trén kinh
nghiém thwc tién

Pudc téng hop tir cac duan
trién khai, trao ddi chuyén
mon va nghién cttu thi
trudng trong nwdc va quéc
té.

]

Rat mong nhan
dwoc y kien dong
gop

Chuing t6i mong mudn budi
chia sé sé md ra nhiéu trao
dai thuc té va géc nhin da
chiéu tir cong dong.
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Martech Data Solution Ecosystem v.2023 - Connecting Data

BEST-OF-BREED — CHUYEN BIET VA TOT NHAT TRONG MOI CHUCNANG
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Customer Life-cycle

:

Martech Stacks

Al-powered Best-of-Breed Data Ecosystem v.2024
- Activate Customer Data
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Customer Life-cycle

Martech Stacks

Al-powered Best-of-Breed Martech Ecosystem v.2025 -

Delivering performance
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THE MARTECH ECOSYSTEM 2026 - COMPOSABLE & AGENTIC 7/ /i
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Martech Evolution in Vietham

From Technology Integration to Intelligent Growth Enablement

2023

o CONNECT

-

b Technology & Data Integration

KEY FOCUS
° CDP & Data Integration
) Customer Engagement
° Product & Marketing Analytics
° Loyalty & Personalization
BUSINESS OUTCOME

Connected data foundation across channels

2024

Customer Intelligence &
Engagement
KEY FOCUS

. Customer Data Unification (CDP)

. Al-powered Analytics & Insights

° Marketing Automation &
Personalization

° Consent & Data Integration

BUSINESS OUTCOME

From connected data to intelligent customer
engagement

2025

a1l Performance & Martech
Operations
KEY FOCUS
° Integrated CDP & Data Platform
° Analytics, Measurement &
Attribution
° Engagement & Automation atScale
° Martech Operations & Integration
BUSINESS OUTCOME

From integrated stack to measurable business
performance

[ MARTECH

2026

ORCHESTRATE

Composable & AgenticAl

KEY FOCUS
. Composable CDP & DataActivation
. Al Agents & Joumey Orchestration
. Intelligent Decisioning &
Automation
. Governance, Trust & Measurement
BUSINESS OUTCOME

From optimization to intelligent action and
sustainable growth
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Technology has evolved.

Martech capabilities have expanded.

But has the way businesses buy, own, operate

and leverage Martech evolved at thesame pace?
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Top 4 Topics Shaping Martech Do
Adoption in Vietnam

1. Build or Buy: Why Buy Still Wins

2. Martech Project Ownership: IT or Business Users?
3. The Talent Challenge: Who Runs Martech?
4. The Emergence ofAgentic Al in the Martech Stack



Thank you!
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