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CHU PE VIETNAM MARTECH DAY 2026

“Tudng lai MarTech Vit Nam nam &
néng luc két hdp con ngudi, dif liéu va
agents dé tao tdng trudng. d

Lgi thé MarTech dén tir dirliéu c6 ngir cénh, su phdi hgp giira marketer va agents, cling
khd nang tao tang trudng do ludng dudc.

Conngudi + Dirlieu + Agents =




VIETNAM

™ MARTEG

TS. Dinh Lé Dat

Co-founder & Chairman

VIETNAM

™) MARTEG

“Twong lai MarTech Viét Nam ndm & ndng lwc két hop
con ngudi, dit liéu va agents dé tao t&dng truwdng.”



VIETNAM
\ MAR —~ “Tuong lai MarTech Viét Nam nédm & néng luc két hop
con ngudi, dit liéu va agents dé tao téng trudang.”

—— MANG LUGI D81 MS1 SANG TAO QUAC GIA MARTECH VIET NAM

Vietnam MarTech: Phat
trién nhan luc MarTech
Viét Nam va tiing dung
Agentic Al

Ndang tam nhén luc. Thic ddy téng trudng.

Vietnam MarTech (VNM) la mang Iuéi d8i méi sang tao vé cdng nghé tiép thi
(MarTech) tai Viét Nam, phat trién nhan luc MarTech, ddy manh (ng dung Al va
Agentic Al, gitp thuong hiéu va doanh nghiép chuyén héa déu tu céng nghé tiép thi
thanh két qua kinh doanh do ludng dugc.

2018

N&am Vietnam MarTech khéi
ddu hogt déng

50.000 20

Héi thado MarTech toan quéc

o1/11

Vietnam MarTech Day -
ngay truyén théng ngainh
MarTech

Nha tiép thi va chuyén gia
dudc két ndi

6

Quéc gia trong Asia
AdMarCom Alliance

TAM NHIN

Pua Viét Nam tré thanh trung tam hang déau
Déng Nam A vé MarTech va d8i méi sdng tao
(tng dung Agentic Al, dua trén ngudn nhéan

luc dat chudn quéc té, ndng luc trién khai tai
doanh nghiép va tac déng kinh doanh do
luéng dugc.

sU MENH

Phat trién ngudn nhan luc MarTech, thic ddy
chuyén déi doanh nghiép béng Al va ndng
cao néng luc dé€ cac thudng hiéu, doanh
nghiép chuyén héa ddu tu cong nghé tiép thi
thanh téng trudng bén viing va két qua kinh
doanh do luéng dugc.
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GIAI PHAP
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o1 Phat trién nhan luc MarTech & Nana cao nana luc

02 Una duna Aaentic Al & Béi mai tiép thi ’
03 Trién khai MarTech & Tao aia tri kinh doanh §
04 Phat trién hé sinh thai & Hop tac chién luoc 7

05 Tiéu chuan naanh. Nahién ctru & Dan dat tri thire g
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cich trinh 8 phién Vietnam MarTech Day 2026 (gig Viét Nam, GMT+7)

&i gian Keynote Dién gid

16:00-16:15 MarTech 2026-2027: Xu hudng thé gidi, lva chon Viét Nam TS. Binh Lé Pat
Co-founder & VP, Vietnam MarTech

16:15-16:30 Céap nhét thuc trang ing dung MarTech tai cac doanh nghiép Viét Nam Ba Phugng Pham
2026 CEO, AKA Digital

16:30-16:45 Xu hudng khdch hang bdn 1é hdp kénh tai Viét Nam 2026 TS. Théng D&
Founder & CEO, Palexy

16:45-17:00 Xu hudng FinTech in MarTech 2027 cho cdc chudi Ban Ié va F&B Viét Ong Sonny Tran

Nam Co-founder and CTO, Finternet Foundry
17:00-17:15 cAse sTupY  Trién khai MarTech tir POS I1&én Omnichannel Marketing & Ong Phu Vo

Loyalty cho nganh F&B 2026 Co-founder & CEQ, Every Half
17:15-17:30 case stupy| Ung dung Agentic Al trong sdng tao ndi dung vé truyén Bé Nguyén Thanh Giang

théng cho TMBT trén da kénh 2026 Founder & CEO, Purpose.Ant
17:30-17:45 cAse sTUDY | Insights vé MarTech dé trién khai mét 020 MEGA SALES Bd Nhi Huynh

cho bdn |é hdp kénh 2026 OmniChannel & Martech Senior Manager, PNJ
17:45-18:00  (BARED) Hanh trinh phat trién cia MarTech tai Viét Nam 2020-2030 va Moderator: TS. Pinh Lé Pat

chia khoa gitp Doanh nghiép Viét Nam téng trudng Speakers: Ong Minh Nguyén, TS. Tai Huynh,

©Ong Sonny Trén, Ong Théng D&
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“Twong lai MarTech Viét Nam ndm & ndng lwc két hop
con ngudi, di* liéu va agents dé tao téng truwdng.”

MarTech 2030

A North Star forJ

Martech Landscape

2011 - 2026 Success In the Al Era
Tony Byrne

Tony Byrne]

Forswore by Scall Bl

2026 _ .
~11,000 Post-channet Ers 20082001
" 15,505 .
~15,000
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‘ Hello SCOtt from

- Vietnam MarTech Day 2026
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3 Domains of Al Agents in Marketing
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Wha.t the f Company \ Customer what the
busINness | Context |  Context
knows and 3

wants

customer knows
and wants

Systems
Context

what our systems actually know and do

https:/newsletter.chiefmartec.com/p/context-is-a-hot-word-in-martech-but-the-work-required-is-underestimated
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con nguoi, dit liéu va agents

Real-Time-Activation

. ds o -
illiseco” Decisioning & Optimization

g, hour™
days: COORDINATION GAP

Plays

Campaigns & Programs\

\

e —=a
weekS

ALIGNMENT GAP

marketing context layers

https:/newsletter.chiefmartec.com/p/context-is-a-hot-word-in-martech-but-the-work-required-is-underestimated

1]

dé tao tdng trudng.

execution
at Al speed

human-run
marketing

organizational
foundations
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Website
1994 - 2009

Multichannel
2009 - 2025

Post-Channel
2026 - 2029

Post-Channel
2030 - 2035

https://www.linkedin.com/pulse/get-ready-martech-2030-tony-byme-uryme/

LEVELS

MarTech 1.0
One-way publishing

MarTech 2.0

: . ; ‘ Today’s siloed, channel-led stack
Multichannel interaction

Transitional omnichannel stack
with stronger data, content, and
intelligence

MarTech 3.0
Omnichannel coherence

__ >Al-enabled, context-driven
orchestration across channels

MarTech 4.0
Post-channel engagement
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STRONG CORE

Light interaction tier

0 0O &2 &%

Al + agentic orchestration

J

Problem: integration happens at the edge,
where every tool repeats the same
foundational work.

https://www.linkedin.com/pulse/get-ready-martech-2030-tony-byme-uryme/

Data Content
System of System of
best truth @ meaning

Decisioning
System of
direction

Payoff: coherence, speed, reuse, and
learning loops.
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https:/mof26.iamhelium.com.au/. - MARTECH OKTOBERFEST 2026, October Melbourne, AU
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https:/mof26.iamhelium.com.au/. - MARTECH OKTOBERFEST 2026, October Melbourne, AU
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universe of
valuable
marketing
coverage

https:/mof26.iamhelium.com.au/. - MARTECH OKTOBERFEST 2026, October Melbourne, AU
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universe of
valuable
marketing
coverage

) of this circle s

https:/mof26.iamhelium.com.au/. - MARTECH OKTOBERFEST 2026, October Melbourne, AU
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